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   “my MNY PERSONALIZED BEAUTY GUIDE”  WINS NAMMU TOP HONORS
Toronto, November 4, 2009…. Truly all about the consumer and her preferences, this campaign created
a bond of trust between the Maybelline New York brand and the customer, and made this entry the top 

jury pick for the Best of the Best  Award at the 2009 NAMMUs, held November 4th, at the Intercontinental 

Toronto Centre.

Entered by Strategies Marketing Direct in Addressed Admail CPG, the campaign scored top marks with

the judges for relationship marketing, execution, and amazing results. The first 100 per cent customized 

Beauty Guide from Maybelline New York, this 20 page “magazine style” guide was customized to the reader’s 

unique characteristics.  Featuring coupons for the recommended products to track success, subscribers

using all six coupons also received a bonus.

Head judge, Alan Brodeur noted “One of the beauties of myMNY is the amount of specific customer data 
generated, allowing for better targeting and more relevant  product recommendations. This exciting campaign deserves the category win, and to be named Best of the Best.”

Mark Morin, President, Strategies Marketing Direct, and the creative genius behind this campaign, accepted 

the category win, and bounded onstage when his entry was later announced Best of the Best. 
Accepting the award from Rosalie McGovern, General Manager, Marketing and Business Development, Direct
Marketing, Canada Post Corporation, Morin was clearly moved: “This is truly my crowning achievement,

and it means everything to have this recognition. Thank you.”

The complete listing of NAMMU 2009 Award Winners is available from topten@nammu.org
Additional Information: Contact media@nammu.org
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NAMMU is the voice of the Canadian mailing industry representing the business interests of end users and the 

supplier infrastructure, from creative to execution. The NAMMU awards annually celebrate excellence in  
marketing through the mail.  www.nammu.org







