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  BIG WIN FOR LoyaltyOne – AIR MILES REWARD PROGRAM AT 2009 NAMMU AWARDS
Toronto, November 4, 2009…Direct Antidote took home the Addressed Admail, Relationship Building/Loyalty
Award for their outstanding “April Inspired Living Program”  at the 2009 NAMMU Awards held 
November 4, at the Intercontinental Toronto Centre. The NAMMU jury also awarded this campaign the
newly designated Data Leveraging Award, and the ALL STAR TEAM honors, to the delight of all those involved.

AIR MILES set out to build the most highly customized DM package in North America. Direct Antidote moved 

beyond the old way of buckets and cells and transitioned the DM model so packages are driven and created at 

the inventory level – enabling more targeted communications to their customers. Lifestyle content was married
with coupons for bonus offers from partners. The aim was to inspire collectors, provide helpful tips and

editorial, and ultimately drive coupon redemption. “Inspiration Cards” were modular enabling a high degree

of targeting within the collector base.

Along with inspired creative, this outstandingly successful program profited from production team 

work, inspired and developed by Direct Antidote, and executed across a common platform, by all the

vendors. Real ALL STAR TEAM work, and the first process of its kind in North America.
Tony Keenan, Head Judge Emeritus, presented the first award and noted: “We are seeing real 1:1 marketing

with this program – and the success is undeniable. Well done!”

Emma Warrillow, Emma Warrillow & Associates Inc., and NAMMU jury member, presented the Data Leveraging

Award and commented: “This is what it is all about – leveraging data for maximum advantage. The results speak

for themselves!”

The jury unanimously awarded the ALL STAR TEAM award to this program.
Laura Artibello, President, Mailennium, and NAMMU Board member announced the win. “The All Star Team
is an award that’s all about teamwork – and the difference it can make between good work and truly outstanding 
work. This award really reflects the contribution of all the players, and the excellence and commitment they all 
brought to every facet of the campaign. I am delighted to invite the whole “April Inspired Living Program”
team up to accept this award.”

Sharing the 2009 ALL STAR TEAM honors and celebrating the achievements of a truly effective collaboration:



Agency:
      Direct Antidote



Data & Lasering:   Bassett Direct



Mail Component 



            Manufacturers:     Printer: Transcontinental PLM
                            


      Envelopes: Supremex Inc.

 


Value Add Mailer:  Data Direct
The complete listing of NAMMU 2009 Award winners is available from topten@nammu.org
Additional Information: Contact  media@nammu.org




          416-977-3703

_______________________________________________________________________________________
NAMMU is the voice of the Canadian mailing industry representing the business interests of end users and the supplier infrastructure from creative to execution.The NAMMU awards annually celebrate excellence in marketing through the mail.  www.nammu.org







