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Media Release – for immediate release





RECORD NUMBER OF AGENCIES ENTER 2008 NAMMU’s

Toronto – Monday, September 29, 2008 – for immediate release. A record number of agencies 

entered this year’s NAMMU Awards, according to reports compiled by Wood & Associates

Direct Marketing Services Limited, the official receiver for NAMMU Award entries. 

The “It’s NAMMU Season” creative and campaign theme executed by Andy Sookrah and
the Engine Room creative team is credited with this win by NAMMU president, Kathleen Rowe.

“The Engine Room creative is a beautifully simple concept, definitively moving the NAMMU’s 
to centre stage for any agency marketing through the mail. This is a great result as we see

an even greater diversification of clients and categories.” noted Rowe.

Judging for the 2008 NAMMU’s begins September 30th for most categories. The Dave Taylor 

Award is judged independently by a panel of copywriting experts. The 2008 Environmental 

Awards will be judged in October. According to Rowe, entries for these two categories – the
newest NAMMU Awards – exceeded last year’s entries. 

“Regardless of the category, the NAMMU judges will have an especially difficult time this year. 

We look forward to seeing the campaign winners on November 4th at the Design Exchange. 

Agencies are in agreement: If you market through the mail, this is the Award to win!” said the NAMMU president.

For more information contact:    media@nammu.org
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NAMMU is the voice of the Canadian mailing industry. The NAMMU Awards annually reward and celebrate excellence in

marketing through the mail medium.






