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2007 NAMMU AWARDS HIGHLIGHTS





    Design Exchange – November 7, 2007

2007 NAMMU AWARDS DEDICATED TO RICH RICHARDSON

A standing ovation greeted the announcement that this year’s BEST OF MAIL awards were being

dedicated to the memory of Rich Richardson, whose accomplishments for the direct marketing industry in
Canada qualify him as a legend, a builder and enabler of this community. Richardson was also honored with
the 2007 NAMMU Lifetime Achievement Award.

BOS TAKES TOP HONORS

The theme of international espionage was so successful for “Operation Switchpoint”, the judges awarded 

this campaign for Syngenta Crop Protection Canada, Inc., the NAMMU Transaction Mail – Lettermail Award.
Bos’ delivery of a truly brilliant, simple, effective direct mail piece, amazes with sheer creative force – and 
outstanding results – also earning it the 2007 top honors: BEST OF THE BEST. Sponsored by Canada Post Corporation, this top NAMMU award was presented to the Bos team by Peter Melanson, President, Transaction
Mail.
CARMEN TOTH: FIRST RECIPIENT OF DAVE TAYLOR AWARD

Frozen doesn’t have to be a bad word: and Carmen Toth, Rapp Collins, a division of DDB Canada, and the 
first winner of the DAVE TAYLOR AWARD FOR COPYWRITING EXCELLENCE, sponsored by 
TCP Integrated Marketing, proved it. The Unilever Canada, Knorr Frozen Launch direct mail campaign, 
hit the podium twice, the first for the NAMMU Addressed Admail, BTC, Packaged Goods Award. The smart,
engaging play on words, then convinced the special panel of copywriting judges, that Carmen Toth was their 
first pick for the new copywriting award.
PROXIMITY TEAM NAMED 2007 ALL STARS

The Shaw  NFL Sunday Ticket Mailer, Shaw Communications, by Proximity Canada, earned two NAMMU’s

for a campaign that clearly scored a touchdown with fans, and the judges! With this campaign, Proximity
managed to excite armchair football fans to sign up for pay-per-view games, well exceeding all campaign
objectives, capturing the NAMMU Addressed Admail Award, BTC, Communications. The NAMMU judges
then decided this campaign demonstrated a truly effective collaboration of groups working smoothly together, 
and awarded it the 2007 ALL STAR TEAM AWARD: Creative, Strategy, Production: Proximity Canada;
Data: Shaw Communications; Mail Component Manufacturers and Value Add Mailer: Sundog Printing.
DOMTAR, PITNEY BOWES AND TELUS WIN FIRST NAMMU ENVIRONMENTAL AWARDS
The NAMMU Environmental Awards recognize values, leadership, innovation and results achieved in
making the mailing industry as environmentally friendly as possible. NAMMU proudly recognizes those who
enable the success of great mail campaigns because of their earth-friendly and outstanding environmental

initiatives and practices.
The 2007 NAMMU Environmental Award winner for INNOVATION, is Domtar Corporation for Domtar EarthChoice- high quality paper with a conscience.

The 2007 NAMMU Environmental Award winner for BEST MANAGEMENT PRACTICES, is Pitney Bowes of Canada for Pitney Bowes Go Green Program – Reuse, Remanufacture, Recycle.

The 2007 NAMMU Environmental Award for DIRECT MAIL CAMPAIGN – BTC, is TELUS Corporation Tree Planting Initiative, BIMM Communications Group.
MOST CREATIVE USE OF AN ENVELOPE

TELUS Corporation and AMW Direct & Interactive scored high marks with the judges for their Wireless Field 

Ticketing campaign, taking first prize with the NAMMU Addressed Admail Award, BTB, Information Technology.
This interactive invitation reinforced the TELUS “future is friendly” branding, and won the NAMMU Brand

Reinforcement Award. The eye-catching, telescopic mailer clearly made an impact on its energy sector target

market, and the NAMMU judges, taking home the DMAT sponsored NAMMU Most Creative Use of an Envelope

Award.

The complete listing of the 2007 NAMMU Award Winners will be available at www.nammu.org along with the 

PartyAlbum.

More information about the NAMMU Awards: media@nammu.org
__________________________________________________________________________________________

NAMMU is the voice of the Canadian mailing industry, representing the business interests of end users and the supplier infrastructure, from concept to execution. The NAMMU Awards annually celebrate excellence in marketing through the mail.







