
[image: image1.png]&NAJMMU

National Association of Major Mail Users, Inc.
Association nationale des grands usagers postaux inc.



Early-Bird Deadline: August 30, 2010
Final Deadline: September 27, 2010
2010 NAMMU MAILING INDUSTRY AWARDS – ENTRY FORM

Please produce one form per entry. Entries submitted for campaigns in a language other than English or French require an English translation.

ENTRANT INFORMATION

CLIENT INFORMATION

Name of Client:      
Complete name of program:      
 FORMCHECKBOX 
 Solo Campaign    

 FORMCHECKBOX 
 Ongoing Program 

 FORMCHECKBOX 
 Business-to-Business
 FORMCHECKBOX 
 Business-to-Consumer 

Product/Service:      
NAMMU 2009 Award Categories:

Use the drop-down menu to select the appropriate sub-category. Each category has both business-to-business and business-to-consumer awards.
 FORMCHECKBOX 
 Transaction Mail/Courier
      FORMDROPDOWN 
 

 FORMCHECKBOX 
 Addressed Admail 
      FORMDROPDOWN 
 

 FORMCHECKBOX 
 Unaddressed Mail 
      FORMDROPDOWN 
 

 FORMCHECKBOX 
 Multi Media Mail Campaign
      FORMDROPDOWN 
 

 FORMCHECKBOX 
 Most Creative Use of an Envelope
      FORMDROPDOWN 

 FORMCHECKBOX 
 Datamining/Research
      FORMDROPDOWN 

 FORMCHECKBOX 
 Product Fulfillment
      FORMDROPDOWN 

 FORMCHECKBOX 
 Brand Reinforcement
      FORMDROPDOWN 

 FORMCHECKBOX 
 International Campaign 
      FORMDROPDOWN 

 FORMCHECKBOX 
 Catalogues 
      FORMDROPDOWN 

 FORMCHECKBOX 
 Best for the Least 
     (Low cost Innovative program)

 FORMCHECKBOX 
 Environmental Awards
      FORMDROPDOWN 

 FORMCHECKBOX 
 Dave Taylor Copywriting 

     Award

 FORMCHECKBOX 
 Art Direction Award 

Best of the Best:

Judges pick from all winners 

All Star Team:
Judges pick from all qualified submissions

Total categories: 14
Subcategories: 45+

Best of the Best: 1

All Star Team: Plaques
Potential number of awards to be handed out: 90+

(2 x 45 + Best of the Best + All Star Team)
SECTION 1: THE GENIUSES THAT MADE IT HAPPEN 

TELL US WHO’S INVOLVED

Dates campaign started and ended:      
(Must be within last 18 months)

Where did the campaign run (geography)?      
International Entries: 

Country of origin:      
Name of Client:      
Type of business:      
Address:      
Phone Number:      
Name of Agency:      
Creative Director:      
Copywriter:      
Art Director:      
Production Director:      
Address:      
Phone number:      
Fax number:      
Names of Execution Team:
Data (Internal and external contributors):      
Mail component manufacturers:      
Value Add Mailer (Mail Service Provider):      
(Note: This information is important for judging and recognizing the 2010 ALL STAR TEAM.)
Entry submitted by:

Name:       

Title:      
Company:      
(Note: Please state the name of the company as you would like it to appear on the award.)

E-mail:      





Phone number:      
MATERIAL PROOF THAT IT ACTUALLY HAPPENED

 FORMCHECKBOX 
  Mail/courier package/unaddressed package or card

 FORMCHECKBOX 
  Envelope

 FORMCHECKBOX 
  Catalogue

 FORMCHECKBOX 
  Package mail (product fulfillment)

 FORMCHECKBOX 
  Other (please specify)

 FORMCHECKBOX 
  CD-ROM/DVD (please label this material clearly)  
We recommend that you also provide a hard copy of the material.

 FORMCHECKBOX 
  Computer disk (please label this material clearly)  
We recommend that you also provide a hard copy of the material.

TOTAL NUMBER OF ITEMS SUBMITTED:      
No MAC proprietary formats accepted. Files must be on Windows readable media.
SECTION 2: THE PRICE OF FAME AND GLORY

This information is for office use only and will be kept strictly confidential.

Total number of entries being submitted:      
(Please remember that a separate entry form must be used for each entry.)



                              NAMMU & DMAT Members 
      Non-members

August 30 (Early-Bird Deadline)          
 FORMCHECKBOX 
 $150/entry                 FORMCHECKBOX 
 $190/entry

September 27 (Final Deadline)      
 FORMCHECKBOX 
 $190/entry          
       FORMCHECKBOX 
 $235/entry

Plus HST: 13%

I prefer to pay by cheque, payable to NAMMU

Enclosed is my cheque for $     
(This amount includes my entry fee(s) plus 13% HST)

I prefer to pay by credit card 

Please charge the amount of  $      to my credit card   

(This amount includes my entry fee(s) plus 13% HST)

 FORMCHECKBOX 
 AMEX
  FORMCHECKBOX 
 MasterCard   
 FORMCHECKBOX 
 VISA

Cardholder’s name:      
Card number:      
Expiry Date:       

Signature: 
 
​​​​​​​​
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Entries and fees can be sent by:
Fax:  (416) 293-2594    

Mail or Courier: 

NAMMU 2010 Mailing Industry Awards 

c/o Wood & Associates Direct Marketing Services Ltd.

2 – 237 Finchdene Square 

Scarborough, ON   M1X 2E1

If you have any questions, please email us at topten@nammu.ca
SECTION 3: THE KILLER STRATEGIC THINKING BEHIND IT ALL 

1. OBJECTIVES
What were your business and communication objectives?

Paste your text or type directly into this field. If more space is required, include a separate page.
2. STRATEGIC AND CREATIVE APPROACH 
How did the strategy and creative help achieve your objectives? 

Paste your text or type directly into this field. If more space is required, include a separate page. 

3. IMPLEMENTATION 


How was the campaign executed?

Paste your text or type directly into this field. If more space is required, include a separate page. 

4. DATA 

Please indicate the use of the database or customer information available (i.e. analytic preparation, rollout or test, targets, split of lists). 

Paste your text or type directly into this field. If more space is required, include a separate page. 

SECTION 4: THE EVEN BIGGER RESULTS
IMPORTANT: This section is crucial to the judging process and must be completed for all categories. Failure to include detailed campaign results in this section will lead to the disqualification of your entry.  Please be specific!  The more you substantiate your results, the more chance you have to impress the judges.

No Results, No Judging

RESULTS - How effectively did your campaign meet your objectives?
The following metrics by category are provided as a guideline to demonstrate the success of your campaign. It is recommended that more than one indicator be used to support campaign success.  Please specify why these results are noteworthy and how they support your stated objectives.

 FORMDROPDOWN 
   


 FORMDROPDOWN 

 FORMDROPDOWN 
    

 FORMDROPDOWN 

 FORMDROPDOWN 

Paste your text or type directly into this field. If more space is required, include a separate page. 

 FORMDROPDOWN 

SECTION 5: YOUR FINAL CHANCE TO CLOSE THE SALE

How would you sum it all up?

State any additional reasons why you consider this program to be outstanding and deserving of an award.

Paste your text or type directly into this field. If more space is required, include a separate page. 


Entries and fees can be sent by:
Fax: (416) 293-2594    

Mail or Courier: 

NAMMU 2010 Mailing Industry Awards 

c/o Wood & Associates Direct Marketing Services Ltd.

2 – 237 Finchdene Square 

Scarborough, ON   M1X 2E1

If you have any questions, please email us at topten@nammu.ca
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